
JONES ROAD HARD CORNER PAD SITE
FOR SALE OR GROUND LEASE

10701 JONES ROAD, HOUStON, tX 77065

S & P Interests, LLC  |  www.spinterests.com
5353 WESt ALAbAmA, SUitE 306 | HOUStON, tX 77056

The information herein has been obtained from sources believed reliable, however, S & P Interests, LLC does not guarantee, warranty or make any representations to the completeness or accuracy thereof. The information pertaining to this property is subject to errors, omissions, change of price, or conditions, prior to sale or 
lease, or the withdrawal of this offer without notice.
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property Features:
• 13,200 SF Retail Pad Site w/ Reciprocal Parking
• For Sale or Ground Lease
• Located at the hard corner of Jones Rd & 

Bridgedown Dr, between FM 1960 & Fallbrook Dr
• Co-tenants in the Steeplechase Shopping Center 

include Planet Fitness, Goodwill, Fallas, CitiTrends, 
Dollar Tree, dd’s Discounts and more

• Close proximity to Cypress Fairbanks Medical 
Center Hospital

• Call Broker for pricing

Demographic summary:
Radius Radius 1 Mile1 Mile 3 Mile3 Mile 5 Mile5 Mile

2019 Population 15,277 115,200 252,506

Households 5,124 43,072 94,766

Daytime Population 16,261 121,666 300,154

Average HH Income $79,246 $85,145 $95,745

  

traFFic counts:  Jones Road: 36,820 VPD

 FM 1960 West: 51,040 VPD

 Fallbrook Drive: 14,610 VPD

(Kalibrate 2019)
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ProPerty overview size
+/-12,200 SF
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Market Profile
Tarboosh Mediterranean Cafe Prepared by Esri
Rings: 1, 3, 5 mile radii Latitude: 29.92776

Longitude: -95.58529

1 mile 3 miles 5 miles
3opulation Summary 

2000 Total Population 10,562 80,075 177,859
2010 Total Population 14,232 108,223 243,158
2019 Total Population 15,277 115,200 262,506

2019 Group 4uarters 314 460 935
2024 Total Population 15,755 119,933 274,604

2019-2024 Annual Rate 0.62� 0.81� 0.91�
2019 Total Daytime Population 16,261 121,666 300,154

:orkers 8,726 66,802 174,388
Residents 7,535 54,864 125,766

+ouseKold Summary
2000 Households 3,515 28,975 62,971

2000 Average Household Si]e 2.91 2.75 2.81
2010 Households 4,828 40,636 88,576

2010 Average Household Si]e 2.89 2.65 2.74
2019 Households 5,124 43,072 94,766

2019 Average Household Si]e 2.92 2.66 2.76
2024 Households 5,279 44,726 98,769

2024 Average Household Si]e 2.92 2.67 2.77
2019-2024 Annual Rate 0.60� 0.76� 0.83�

2010 Families 3,467 27,741 62,879
2010 Average Family Si]e 3.43 3.23 3.27

2019 Families 3,656 29,317 67,114
2019 Average Family Si]e 3.48 3.25 3.31

2024 Families 3,763 30,408 69,889
2024 Average Family Si]e 3.49 3.26 3.32
2019-2024 Annual Rate 0.58� 0.73� 0.81�

+ousing 8nit Summary
2000 Housing Units 3,681 30,601 66,192

2wner 2ccupied Housing Units 57.5� 62.6� 67.1�
Renter 2ccupied Housing Units 38.0� 32.1� 28.1�
Vacant Housing Units 4.5� 5.3� 4.9�

2010 Housing Units 5,150 43,606 94,576
2wner 2ccupied Housing Units 57.0� 52.0� 58.7�
Renter 2ccupied Housing Units 36.7� 41.2� 34.9�
Vacant Housing Units 6.3� 6.8� 6.3�

2019 Housing Units 5,501 45,378 99,538
2wner 2ccupied Housing Units 49.7� 49.1� 56.6�
Renter 2ccupied Housing Units 43.5� 45.8� 38.6�
Vacant Housing Units 6.9� 5.1� 4.8�

2024 Housing Units 5,677 46,970 103,428
2wner 2ccupied Housing Units 48.8� 49.5� 57.0�
Renter 2ccupied Housing Units 44.2� 45.7� 38.5�
Vacant Housing Units 7.0� 4.8� 4.5�

0edian +ouseKold ,ncome
2019 $59,805 $64,389 $71,575
2024 $68,910 $73,545 $79,672

0edian +ome 9alue
2019 $179,004 $190,673 $206,718
2024 $199,295 $212,420 $229,947

3er Capita ,ncome
2019 $26,730 $31,460 $34,530
2024 $30,470 $35,529 $38,752

0edian $ge
2010 33.2 32.9 34.1
2019 34.4 34.5 35.6
2024 34.9 34.8 35.9

Data Note: Household population includes persons not residing in group quarters.  Average Household Si]e is the household population divided by total households.  
Persons in families include the householder and persons related to the householder by birth, marriage, or adoption.  Per Capita Income represents the income received by 
all persons aged 15 years and over divided by the total population.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2019 and 2024 Esri converted Census 2000 data into 2010 geography.
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Market Profile
Tarboosh Mediterranean Cafe Prepared by Esri
Rings: 1, 3, 5 mile radii Latitude: 29.92776

Longitude: -95.58529

1 mile 3 miles 5 miles
2019 +ouseKolds Ey ,ncome

Household Income Base 5,124 43,072 94,766
�$15,000 6.0� 7.3� 6.3�
$15,000 - $24,999 6.1� 6.1� 5.9�
$25,000 - $34,999 12.1� 9.5� 8.1�
$35,000 - $49,999 16.7� 14.3� 12.4�
$50,000 - $74,999 18.6� 19.2� 19.2�
$75,000 - $99,999 12.0� 14.1� 13.6�
$100,000 - $149,999 17.8� 17.7� 18.6�
$150,000 - $199,999 7.2� 6.2� 7.6�
$200,000� 3.5� 5.6� 8.3�

Average Household Income $79,246 $85,145 $95,745
202� +ouseKolds Ey ,ncome

Household Income Base 5,279 44,726 98,769
�$15,000 5.0� 6.0� 5.2�
$15,000 - $24,999 5.1� 5.0� 4.9�
$25,000 - $34,999 10.3� 8.0� 6.9�
$35,000 - $49,999 14.8� 12.8� 11.1�
$50,000 - $74,999 18.1� 19.0� 18.7�
$75,000 - $99,999 12.2� 14.5� 13.8�
$100,000 - $149,999 20.3� 20.3� 20.6�
$150,000 - $199,999 10.0� 7.8� 9.1�
$200,000� 4.2� 6.6� 9.8�

Average Household Income $90,597 $96,484 $107,842
2019 2Zner 2ccupied +ousing 8nits Ey 9alue

Total 2,732 22,272 56,332
�$50,000 0.3� 0.9� 1.1�
$50,000 - $99,999 5.7� 4.8� 5.0�
$100,000 - $149,999 27.7� 21.4� 17.2�
$150,000 - $199,999 28.1� 28.1� 24.0�
$200,000 - $249,999 11.6� 19.3� 20.3�
$250,000 - $299,999 8.0� 8.4� 11.5�
$300,000 - $399,999 7.1� 9.9� 11.1�
$400,000 - $499,999 3.8� 3.0� 5.1�
$500,000 - $749,999 5.6� 2.5� 3.1�
$750,000 - $999,999 0.5� 0.7� 0.6�
$1,000,000 - $1,499,999 0.2� 0.7� 0.8�
$1,500,000 - $1,999,999 1.2� 0.2� 0.1�
$2,000,000 � 0.0� 0.1� 0.1�

Average Home Value $242,746 $229,610 $245,021
202� 2Zner 2ccupied +ousing 8nits Ey 9alue

Total 2,772 23,245 58,924
�$50,000 0.1� 0.5� 0.7�
$50,000 - $99,999 3.7� 3.2� 3.7�
$100,000 - $149,999 21.0� 16.4� 12.9�
$150,000 - $199,999 25.6� 24.9� 20.6�
$200,000 - $249,999 12.8� 20.1� 20.3�
$250,000 - $299,999 9.0� 9.3� 11.9�
$300,000 - $399,999 9.7� 14.2� 14.9�
$400,000 - $499,999 7.0� 5.2� 8.1�
$500,000 - $749,999 7.9� 3.5� 4.4�
$750,000 - $999,999 0.9� 1.2� 1.2�
$1,000,000 - $1,499,999 0.3� 1.1� 1.2�
$1,500,000 - $1,999,999 2.0� 0.2� 0.1�
$2,000,000 � 0.0� 0.2� 0.2�

Average Home Value $288,970 $265,170 $280,267

Data Note: Income represents the preceding year, expressed in current dollars.  Household income includes wage and salary earnings, interest dividends, net rents, 
pensions, SSI and welfare payments, child support, and alimony.  
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2019 and 2024 Esri converted Census 2000 data into 2010 geography.
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Market Profile
Tarboosh Mediterranean Cafe Prepared by Esri
Rings: 1, 3, 5 mile radii Latitude: 29.92776

Longitude: -95.58529

1 mile 3 miles 5 miles
2010 3opulation Ey $ge

Total 14,233 108,224 243,158
0 - 4 7.7� 7.6� 7.4�
5 - 9 7.7� 7.4� 7.5�
10 - 14 7.7� 7.4� 7.6�
15 - 24 14.9� 14.6� 13.8�
25 - 34 14.5� 16.2� 15.0�
35 - 44 14.6� 15.0� 15.0�
45 - 54 14.4� 14.6� 15.0�
55 - 64 9.9� 10.1� 11.1�
65 - 74 4.5� 4.3� 4.7�
75 - 84 2.5� 2.0� 2.1�
85 � 1.5� 0.8� 0.8�

18 � 72.1� 73.0� 72.9�
2019 3opulation Ey $ge

Total 15,277 115,200 262,506
0 - 4 7.0� 6.9� 6.8�
5 - 9 7.0� 6.8� 6.9�
10 - 14 7.2� 6.8� 6.9�
15 - 24 13.4� 13.5� 12.8�
25 - 34 16.4� 16.9� 15.8�
35 - 44 13.1� 14.0� 13.9�
45 - 54 12.1� 12.6� 12.9�
55 - 64 11.9� 11.7� 12.3�
65 - 74 7.1� 7.2� 7.8�
75 - 84 3.3� 2.7� 2.9�
85 � 1.5� 0.9� 1.0�

18 � 74.8� 75.8� 75.6�
202� 3opulation Ey $ge

Total 15,757 119,931 274,605
0 - 4 7.2� 7.0� 6.9�
5 - 9 6.8� 6.6� 6.7�
10 - 14 6.9� 6.6� 6.8�
15 - 24 13.0� 13.1� 12.4�
25 - 34 16.3� 17.0� 15.8�
35 - 44 14.3� 14.7� 14.7�
45 - 54 11.3� 11.8� 12.0�
55 - 64 10.7� 10.7� 11.1�
65 - 74 8.1� 8.0� 8.6�
75 - 84 3.9� 3.5� 3.9�
85 � 1.4� 1.0� 1.1�

18 � 75.1� 76.1� 75.8�
2010 3opulation Ey Se[

Males 6,918 52,811 119,222
Females 7,314 55,412 123,936

2019 3opulation Ey Se[
Males 7,406 56,298 128,620
Females 7,871 58,902 133,886

202� 3opulation Ey Se[
Males 7,648 58,493 134,292
Females 8,107 61,439 140,312

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2019 and 2024 Esri converted Census 2000 data into 2010 geography.
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Market Profile
Tarboosh Mediterranean Cafe Prepared by Esri
Rings: 1, 3, 5 mile radii Latitude: 29.92776

Longitude: -95.58529

1 mile 3 miles 5 miles
2010 3opulation Ey 5ace�(tKnicity

Total 14,232 108,224 243,158
:hite Alone 54.5� 59.1� 62.3�
Black Alone 15.7� 14.8� 12.9�
American Indian Alone 0.7� 0.6� 0.6�
Asian Alone 11.7� 11.9� 11.2�
Pacific Islander Alone 0.1� 0.1� 0.1�
Some 2ther Race Alone 13.6� 10.1� 9.7�
Two or More Races 3.6� 3.4� 3.2�

Hispanic 2rigin 35.0� 29.2� 28.8�
Diversity Index 81.7 77.4 75.3

2019 3opulation Ey 5ace�(tKnicity
Total 15,277 115,200 262,505

:hite Alone 48.9� 53.7� 57.3�
Black Alone 17.1� 16.0� 13.9�
American Indian Alone 0.7� 0.6� 0.6�
Asian Alone 13.2� 13.8� 13.0�
Pacific Islander Alone 0.1� 0.1� 0.1�
Some 2ther Race Alone 15.7� 11.8� 11.2�
Two or More Races 4.4� 4.1� 3.8�

Hispanic 2rigin 39.7� 33.5� 32.9�
Diversity Index 85.1 81.5 79.6

202� 3opulation Ey 5ace�(tKnicity
Total 15,756 119,932 274,604

:hite Alone 46.6� 51.4� 55.1�
Black Alone 17.4� 16.3� 14.2�
American Indian Alone 0.7� 0.6� 0.6�
Asian Alone 14.0� 14.8� 14.1�
Pacific Islander Alone 0.1� 0.1� 0.1�
Some 2ther Race Alone 16.5� 12.5� 11.8�
Two or More Races 4.7� 4.4� 4.2�

Hispanic 2rigin 42.2� 36.0� 35.4�
Diversity Index 86.3 83.1 81.4

2010 3opulation Ey 5elationsKip and +ouseKold Type
Total 14,232 108,223 243,158

In Households 98.0� 99.6� 99.6�
In Family Households 86.2� 85.1� 86.7�

Householder 24.2� 25.4� 25.8�
Spouse 17.1� 18.1� 19.4�
Child 35.3� 33.9� 34.1�
2ther relative 6.9� 5.4� 5.4�
1onrelative 2.7� 2.2� 2.1�

In 1onfamily Households 11.8� 14.5� 12.9�
In Group 4uarters 2.0� 0.4� 0.4�

Institutionali]ed Population 2.0� 0.4� 0.3�
1oninstitutionali]ed Population 0.0� 0.0� 0.1�

Data Note: Persons of Hispanic 2rigin may be of any race.  The Diversity Index measures the probability that two people from the same area will be from different race/
ethnic groups.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2019 and 2024 Esri converted Census 2000 data into 2010 geography.
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Market Profile
Tarboosh Mediterranean Cafe Prepared by Esri
Rings: 1, 3, 5 mile radii Latitude: 29.92776

Longitude: -95.58529

1 mile 3 miles 5 miles
2019 3opulation 25� Ey (ducational $ttainment
Total 9,985 76,110 174,809

Less than 9th Grade 8.9� 5.7� 5.5�
9th - 12th Grade, 1o Diploma 7.9� 5.6� 5.3�
High School Graduate 20.9� 20.7� 18.9�
GED/Alternative Credential 4.4� 3.5� 3.1�
Some College, 1o Degree 22.6� 24.0� 23.0�
Associate Degree 9.1� 8.0� 7.9�
Bachelor
s Degree 18.6� 23.1� 24.7�
Graduate/Professional Degree 7.5� 9.5� 11.6�

2019 3opulation 15� Ey 0arital Status
Total 12,032 91,693 208,487

1ever Married 35.5� 34.6� 32.4�
Married 46.2� 50.2� 53.1�
:idowed 6.1� 4.1� 4.3�
Divorced 12.2� 11.2� 10.3�

2019 CiYilian 3opulation 1�� in /aEor )orce
   Civilian Employed 96.8� 96.6� 96.4�
   Civilian Unemployed (Unemployment Rate) 3.2� 3.4� 3.6�
2019 (mployed 3opulation 1�� Ey ,ndustry
Total 7,916 61,531 139,403
   Agriculture/Mining 2.9� 3.8� 4.3�
   Construction 7.3� 7.1� 7.0�
   Manufacturing 13.2� 12.1� 11.7�
   :holesale Trade 4.6� 4.7� 5.1�
   Retail Trade 11.8� 11.0� 11.0�
   Transportation/Utilities 6.2� 6.1� 6.1�
   Information 1.5� 1.2� 1.3�
   Finance/Insurance/Real Estate 5.7� 7.5� 7.0�
   Services 43.5� 44.2� 44.5�
   Public Administration 3.4� 2.5� 2.1�
2019 (mployed 3opulation 1�� Ey 2ccupation
Total 7,916 61,531 139,402
   :hite Collar 59.3� 63.7� 65.6�
      Management/Business/Financial 13.9� 15.9� 17.6�
      Professional 14.9� 20.9� 21.6�
      Sales 12.7� 11.9� 12.7�
      Administrative Support 17.8� 15.1� 13.6�
   Services 18.3� 15.8� 15.1�
   Blue Collar 22.4� 20.5� 19.3�
      Farming/Forestry/Fishing 0.3� 0.1� 0.1�
      Construction/Extraction 3.8� 4.5� 4.3�
      Installation/Maintenance/Repair 5.6� 3.7� 3.5�
      Production 6.0� 6.0� 5.6�
      Transportation/Material Moving 6.7� 6.2� 5.8�
2010 3opulation %y 8rEan� 5ural Status

Total Population  14,232 108,223 243,158
Population Inside Urbani]ed Area 100.0� 100.0� 100.0�
Population Inside Urbani]ed Cluster  0.0� 0.0� 0.0�
Rural Population 0.0� 0.0� 0.0�

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2019 and 2024 Esri converted Census 2000 data into 2010 geography.
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Market Profile
Tarboosh Mediterranean Cafe Prepared by Esri
Rings: 1, 3, 5 mile radii Latitude: 29.92776

Longitude: -95.58529

1 mile 3 miles 5 miles
2010 +ouseKolds Ey Type

Total 4,828 40,636 88,577
Households with 1 Person 22.6� 25.8� 23.7�
Households with 2� People 77.4� 74.2� 76.3�

Family Households 71.8� 68.3� 71.0�
Husband-wife Families 50.3� 48.7� 53.2�

:ith Related Children 28.5� 26.1� 27.9�
2ther Family (1o Spouse Present) 21.5� 19.6� 17.8�

2ther Family with Male Householder 6.0� 5.3� 4.9�
:ith Related Children 3.6� 3.2� 3.0�

2ther Family with Female Householder 15.5% 14.3% 12.8%
:ith Related Children 11.0� 10.2� 9.0�

1onfamily Households 5.6� 5.9� 5.3�

All Households with Children 43.6� 39.9� 40.3�

Multigenerational Households 6.6� 5.0� 5.1�
Unmarried Partner Households 6.7� 6.4� 5.7�

Male-female 6.0� 5.7� 5.0�
Same-sex 0.7� 0.6� 0.7�

2010 +ouseKolds Ey Si]e
Total 4,829 40,635 88,575

1 Person Household 22.6� 25.8� 23.7�
2 Person Household 25.8� 28.9� 29.7�
3 Person Household 18.7� 17.8� 17.8�
4 Person Household 16.2� 15.2� 15.7�
5 Person Household 9.3� 7.4� 7.7�
6 Person Household 4.5� 3.0� 3.2�
7 � Person Household 2.9� 1.9� 2.1�

2010 +ouseKolds Ey Tenure and 0ortgage Status
Total 4,828 40,636 88,576

2wner 2ccupied 60.8� 55.8� 62.7�
2wned with a Mortgage/Loan 50.0� 44.0� 48.9�
2wned Free and Clear 10.8� 11.8� 13.7�

Renter 2ccupied 39.2� 44.2� 37.3�
2010 +ousing 8nits %y 8rEan� 5ural Status

Total Housing Units 5,150 43,606 94,576
Housing Units Inside Urbani]ed Area 100.0� 100.0� 100.0�
Housing Units Inside Urbani]ed Cluster 0.0� 0.0� 0.0�
Rural Housing Units 0.0� 0.0� 0.0�

Data Note: Households with children include any households with people under age 18, related or not.  Multigenerational households are families with 3 or more parent-
child relationships. Unmarried partner households are usually classified as nonfamily households unless there is another member of the household related to the 
householder. Multigenerational and unmarried partner households are reported only to the tract level. Esri estimated block group data, which is used to estimate 
polygons or non-standard geography.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2019 and 2024 Esri converted Census 2000 data into 2010 geography.
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Market Profile
Tarboosh Mediterranean Cafe Prepared by Esri
Rings: 1, 3, 5 mile radii Latitude: 29.92776

Longitude: -95.58529

1 mile 3 miles 5 miles
Top 3 Tapestry Segments
1. Home Improvement (4B) Bright Young Professionals 

(8C)
Bright Young Professionals 

(8C)2. Metro Fusion (11C) Enterprising Professionals 
(2D)

Savvy Suburbanites (1D)
3. Enterprising Professionals (2D) American Dreamers (7C) Home Improvement (4B)

2019 Consumer Spending 
Apparel & Services:  Total $ $10,339,142 $93,710,320 $228,498,781

Average Spent $2,017.79 $2,175.67 $2,411.19
Spending Potential Index 94 102 113

Education:  Total $ $7,063,097 $64,100,532 $161,032,091
Average Spent $1,378.43 $1,488.22 $1,699.26
Spending Potential Index 86 93 107

Entertainment/Recreation:  Total $ $14,884,388 $134,962,800 $333,906,643
Average Spent $2,904.84 $3,133.42 $3,523.49
Spending Potential Index 89 96 108

Food at Home:  Total $ $24,401,482 $220,540,379 $536,159,084
Average Spent $4,762.19 $5,120.27 $5,657.72
Spending Potential Index 92 99 109

Food Away from Home:  Total $ $17,740,486 $161,200,060 $393,051,321
Average Spent $3,462.23 $3,742.57 $4,147.60
Spending Potential Index 94 102 113

Health Care:  Total $ $26,433,650 $239,969,878 $594,147,379
Average Spent $5,158.79 $5,571.37 $6,269.63
Spending Potential Index 87 94 106

HH Furnishings & Equipment:  Total $ $10,082,971 $91,635,793 $226,670,148
Average Spent $1,967.79 $2,127.50 $2,391.89
Spending Potential Index 92 100 112

Personal Care Products & Services: Total $ $4,257,990 $38,814,905 $95,432,676
Average Spent $830.99 $901.16 $1,007.03
Spending Potential Index 94 102 114

Shelter:  Total $ $88,256,923 $788,836,159 $1,934,528,931
Average Spent $17,224.22 $18,314.36 $20,413.74
Spending Potential Index 93 99 110

Support Payments/Cash Contributions/Gifts in Kind: Total $ $10,941,605 $100,779,891 $251,140,443
Average Spent $2,135.36 $2,339.80 $2,650.11
Spending Potential Index 86 94 107

Travel:  Total $ $10,347,241 $92,719,348 $233,244,139
Average Spent $2,019.37 $2,152.66 $2,461.26
Spending Potential Index 90 96 110

Vehicle Maintenance & Repairs: Total $ $5,269,662 $48,983,936 $119,840,785
Average Spent $1,028.43 $1,137.26 $1,264.60
Spending Potential Index 90 99 111

Data Note: Consumer spending shows the amount spent on a variety of goods and services by households that reside in the area.  Expenditures are shown by broad 
budget categories that are not mutually exclusive.  Consumer spending does not equal business revenue. Total and Average Amount Spent Per Household represent annual 
figures. The Spending Potential Index represents the amount spent in the area relative to a national average of 100.
Source: Consumer Spending data are derived from the 2016 and 2017 Consumer Expenditure Surveys, Bureau of Labor Statistics. Esri.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2019 and 2024 Esri converted Census 2000 data into 2010 geography.
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