
HOUSTON HEIGHTS PROPERTY FOR SALE
+/-46,000 SF WITH 218’ FRONTAGE ON W. 20TH

1115 & 1119 West 20th street, houston, texas 77008

S & P Interests, LLC  |  www.spinterests.com
5353 West AlAbAmA, suite 306 | Houston, tX 77056

The information herein has been obtained from sources believed reliable, however, S & P Interests, LLC does not guarantee, warranty or make any representations to the completeness or accuracy thereof. The information pertaining to this property is subject to errors, omissions, change of price, or conditions, prior to sale or 
lease, or the withdrawal of this offer without notice.

Joseph sebesta 
jsebesta@spinterests.com | 832.455.7355



property Features:
• Inside 610 Loop: Greater Houston Heights
• Land: +/-46,000 SF with 218’ frontage on W. 20th 
• Improvements: 

+/-1,456 SF Retail 
+/-6,518 SF Metallic Warehouse

• Redevelopment Opportunity in the Highly Sought 
After Houston Heights, Shady Acres Neighborhood

• Great Demographics with Progressive Commercial 
and Residential Development

• Opportunity to Assemble Hard Corner +/-22,910 SF
• Call Broker for Pricing

Demographic summary:
Radius Radius 1 Mile1 Mile 2 Mile2 Mile 3 Mile3 Mile

2020 Population 20,250 68,851 154,178

2025 Population Est. 25,541 79,950 176,301

Daytime Population 27,114 86,199 179,238

Average HH Income $132,496 $123,600 $121,930

  

traFFic counts:  20th Street: 13,644 VPD west of site

 20th Street: 6,565 VPD east of site(Kalibrate 2020)

The information herein has been obtained from sources believed reliable, however, S & P Interests, LLC does not guarantee, warranty or make any representations to the completeness or accuracy thereof. The information pertaining to this property is subject to errors, omissions, change of price, or conditions, prior to sale or 
lease, or the withdrawal of this offer without notice.
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ProPerty overview size
+/-12,200 SF
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The information herein has been obtained from sources believed reliable, however, S & P Interests, LLC does not guarantee, warranty or make any representations to the completeness or accuracy thereof. The information pertaining to this property is subject to errors, omissions, change of price, or conditions, prior to sale or 
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Market Profile
1115 W 20th St, Houston, Texas, 77008 Prepared by Esri
Rings: 1, 2, 3 mile radii Latitude: 29.80394

Longitude: -95.41884

1 mile 2 miles 3 miles
3opulation Summary 

2000 Total Population 13,026 50,420 116,642
2010 Total Population 13,931 51,419 119,918
2020 Total Population 20,250 68,851 154,178

2020 Group 4uarters 197 333 1,269
2025 Total Population 25,541 79,950 176,301

2020-2025 Annual Rate 4.75� 3.03� 2.72�
2020 Total 'aytime Population 27,114 86,199 179,238

Workers 20,039 59,794 117,049
Residents 7,075 26,405 62,189

+ouseKold Summary
2000 Households 5,093 20,712 46,992

2000 Average Household Si]e 2.50 2.41 2.46
2010 Households 6,569 23,694 53,421

2010 Average Household Si]e 2.09 2.16 2.22
2020 Households 9,476 31,410 68,783

2020 Average Household Si]e 2.12 2.18 2.22
2025 Households 11,719 36,130 78,396

2025 Average Household Si]e 2.16 2.20 2.23
2020-2025 Annual Rate 4.34� 2.84� 2.65�

2010 Families 3,220 11,894 27,242
2010 Average Family Si]e 2.86 2.93 3.03

2020 Families 4,584 15,639 34,357
2020 Average Family Si]e 2.90 2.97 3.05

2025 Families 5,734 18,020 39,005
2025 Average Family Si]e 2.96 3.00 3.06
2020-2025 Annual Rate 4.58� 2.87� 2.57�

+ousing 8nit Summary
2000 Housing Units 5,499 22,555 51,327

2wner 2ccupied Housing Units 46.5� 49.2� 47.0�
Renter 2ccupied Housing Units 46.1� 42.7� 44.5�
Vacant Housing Units 7.4� 8.2� 8.4�

2010 Housing Units 7,307 26,659 60,393
2wner 2ccupied Housing Units 52.0� 51.0� 48.2�
Renter 2ccupied Housing Units 37.9� 37.9� 40.2�
Vacant Housing Units 10.1� 11.1� 11.5�

2020 Housing Units 10,261 34,154 75,070
2wner 2ccupied Housing Units 58.4� 54.9� 48.8�
Renter 2ccupied Housing Units 34.0� 37.1� 42.8�
Vacant Housing Units 7.7� 8.0� 8.4�

2025 Housing Units 12,538 39,012 84,964
2wner 2ccupied Housing Units 53.5� 52.7� 46.8�
Renter 2ccupied Housing Units 39.9� 39.9� 45.5�
Vacant Housing Units 6.5� 7.4� 7.7�

0edian +ouseKold ,ncome
2020 $98,666 $86,858 $82,341
2025 $103,728 $93,685 $88,869

0edian +ome 9alue
2020 $395,016 $415,866 $407,197
2025 $410,530 $435,463 $429,219

3er Capita ,ncome
2020 $61,783 $56,630 $54,343
2025 $65,715 $60,750 $58,883

0edian $ge
2010 36.1 36.5 35.6
2020 38.6 38.8 37.6
2025 39.3 38.9 37.5

Data Note: Household population includes persons not residing in group quarters.  Average Household Si]e is the household population divided by total households.  
Persons in families include the householder and persons related to the householder by birth, marriage, or adoption.  Per Capita Income represents the income received by 
all persons aged 15 years and over divided by the total population.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025 Esri converted Census 2000 data into 2010 geography.
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Market Profile
1115 W 20th St, Houston, Texas, 77008 Prepared by Esri
Rings: 1, 2, 3 mile radii Latitude: 29.80394

Longitude: -95.41884

1 mile 2 miles 3 miles
2020 +ouseKolds Ey ,ncome

Household Income Base 9,476 31,410 68,783
�$15,000 6.2� 7.8� 8.7�
$15,000 - $24,999 5.3� 6.3� 7.1�
$25,000 - $34,999 5.9� 7.1� 7.7�
$35,000 - $49,999 7.8� 9.3� 9.3�
$50,000 - $74,999 14.8� 13.6� 13.2�
$75,000 - $99,999 10.4� 11.0� 11.1�
$100,000 - $149,999 18.2� 17.4� 16.3�
$150,000 - $199,999 13.1� 10.8� 10.0�
$200,000� 18.2� 16.8� 16.4�

Average Household Income $132,496 $123,600 $121,930
202� +ouseKolds Ey ,ncome

Household Income Base 11,719 36,130 78,396
�$15,000 5.7� 7.1� 7.8�
$15,000 - $24,999 4.7� 5.5� 6.3�
$25,000 - $34,999 5.5� 6.6� 7.2�
$35,000 - $49,999 7.3� 8.7� 8.6�
$50,000 - $74,999 14.1� 13.3� 12.9�
$75,000 - $99,999 10.6� 11.2� 11.5�
$100,000 - $149,999 18.6� 18.2� 17.2�
$150,000 - $199,999 13.9� 11.8� 10.9�
$200,000� 19.5� 17.7� 17.4�

Average Household Income $143,580 $133,860 $132,567
2020 2Zner 2ccupied +ousing 8nits Ey 9alue

Total 5,988 18,744 36,618
�$50,000 0.2� 0.7� 1.5�
$50,000 - $99,999 0.1� 0.7� 2.2�
$100,000 - $149,999 0.8� 1.3� 2.7�
$150,000 - $199,999 1.3� 2.0� 3.1�
$200,000 - $249,999 4.0� 4.4� 5.1�
$250,000 - $299,999 9.2� 8.0� 8.2�
$300,000 - $399,999 36.2� 29.5� 25.9�
$400,000 - $499,999 26.3� 21.2� 20.7�
$500,000 - $749,999 15.5� 20.5� 20.5�
$750,000 - $999,999 4.1� 7.1� 6.4�
$1,000,000 - $1,499,999 2.1� 3.8� 3.3�
$1,500,000 - $1,999,999 0.0� 0.5� 0.3�
$2,000,000 � 0.3� 0.2� 0.3�

Average Home Value $447,516 $488,256 $466,445
202� 2Zner 2ccupied +ousing 8nits Ey 9alue

Total 6,713 20,546 39,726
�$50,000 0.1� 0.4� 1.0�
$50,000 - $99,999 0.0� 0.4� 1.6�
$100,000 - $149,999 0.3� 0.8� 1.9�
$150,000 - $199,999 0.7� 1.3� 2.2�
$200,000 - $249,999 2.6� 2.9� 3.7�
$250,000 - $299,999 7.8� 6.9� 7.3�
$300,000 - $399,999 35.5� 29.0� 25.7�
$400,000 - $499,999 28.6� 23.1� 22.6�
$500,000 - $749,999 17.3� 22.6� 22.8�
$750,000 - $999,999 4.4� 7.5� 6.8�
$1,000,000 - $1,499,999 2.3� 4.2� 3.6�
$1,500,000 - $1,999,999 0.0� 0.5� 0.3�
$2,000,000 � 0.3� 0.2� 0.4�

Average Home Value $465,410 $508,949 $490,613

Data Note: Income represents the preceding year, expressed in current dollars.  Household income includes wage and salary earnings, interest dividends, net rents, 
pensions, SSI and welfare payments, child support, and alimony.  
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025 Esri converted Census 2000 data into 2010 geography.

July 13, 2020

©2020 Esri Page 2 of 7

S & P Interests, LLC  |  www.spinterests.com
5353 West AlAbAmA, suite 306 | Houston, tX 77056

Joseph sebesta 
jsebesta@spinterests.com | 832.455.7355

The information herein has been obtained from sources believed reliable, however, S & P Interests, LLC does not guarantee, warranty or make any representations to the completeness or accuracy thereof. The information pertaining to this property is subject to errors, omissions, change of price, or conditions, prior to sale or 
lease, or the withdrawal of this offer without notice.



Market Profile
1115 W 20th St, Houston, Texas, 77008 Prepared by Esri
Rings: 1, 2, 3 mile radii Latitude: 29.80394

Longitude: -95.41884

1 mile 2 miles 3 miles
2010 3opulation Ey $ge

Total 13,931 51,419 119,921
0 - 4 6.7� 7.0� 7.1�
5 - 9 4.1� 4.7� 5.2�
10 - 14 3.4� 3.8� 4.2�
15 - 24 9.2� 9.3� 10.6�
25 - 34 24.5� 22.3� 21.7�
35 - 44 17.1� 16.8� 16.1�
45 - 54 13.9� 14.6� 14.2�
55 - 64 10.4� 11.1� 11.0�
65 - 74 5.2� 5.3� 5.1�
75 - 84 3.5� 3.3� 3.2�
85 � 2.0� 1.6� 1.4�

18 � 83.8� 82.2� 80.8�
2020 3opulation Ey $ge

Total 20,248 68,852 154,179
0 - 4 5.4� 5.7� 6.0�
5 - 9 5.2� 5.4� 5.4�
10 - 14 5.2� 5.4� 5.3�
15 - 24 9.9� 10.2� 10.9�
25 - 34 17.1� 16.3� 17.8�
35 - 44 18.2� 17.1� 16.4�
45 - 54 13.8� 13.9� 13.0�
55 - 64 11.6� 12.3� 11.9�
65 - 74 7.7� 8.2� 8.1�
75 - 84 3.8� 3.7� 3.6�
85 � 2.1� 1.7� 1.6�

18 � 81.9� 80.9� 80.6�
202� 3opulation Ey $ge

Total 25,542 79,949 176,304
0 - 4 5.3� 5.7� 6.0�
5 - 9 4.8� 5.0� 5.1�
10 - 14 4.7� 4.8� 4.8�
15 - 24 10.6� 11.2� 11.6�
25 - 34 17.7� 17.6� 18.8�
35 - 44 16.2� 15.0� 14.8�
45 - 54 13.6� 13.5� 12.8�
55 - 64 11.1� 11.6� 11.0�
65 - 74 9.0� 9.2� 8.9�
75 - 84 4.7� 4.7� 4.5�
85 � 2.1� 1.7� 1.6�

18 � 82.6� 81.7� 81.2�
2010 3opulation Ey Se[

Males 7,170 26,261 61,520
Females 6,761 25,158 58,398

2020 3opulation Ey Se[
Males 10,321 34,912 78,541
Females 9,930 33,939 75,637

202� 3opulation Ey Se[
Males 12,910 40,348 89,316
Females 12,630 39,602 86,985

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025 Esri converted Census 2000 data into 2010 geography.
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Market Profile
1115 W 20th St, Houston, Texas, 77008 Prepared by Esri
Rings: 1, 2, 3 mile radii Latitude: 29.80394

Longitude: -95.41884

1 mile 2 miles 3 miles
2010 3opulation Ey 5ace�(tKnicity

Total 13,932 51,420 119,917
White Alone 75.3� 75.5� 69.1�
Black Alone 5.7� 6.7� 10.9�
American Indian Alone 0.9� 0.7� 0.7�
Asian Alone 3.3� 2.8� 2.7�
Pacific Islander Alone 0.1� 0.0� 0.0�
Some 2ther Race Alone 12.0� 11.4� 13.6�
Two or More Races 2.8� 2.8� 2.9�

Hispanic 2rigin 34.6� 35.3� 39.3�
'iversity Index 68.7 68.7 74.3

2020 3opulation Ey 5ace�(tKnicity
Total 20,249 68,852 154,178

White Alone 69.2� 70.2� 65.4�
Black Alone 6.8� 7.4� 10.8�
American Indian Alone 0.9� 0.7� 0.7�
Asian Alone 4.2� 3.7� 3.8�
Pacific Islander Alone 0.1� 0.0� 0.0�
Some 2ther Race Alone 15.2� 14.3� 15.6�
Two or More Races 3.7� 3.8� 3.7�

Hispanic 2rigin 43.4� 43.6� 45.2�
'iversity Index 75.3 74.6 77.8

202� 3opulation Ey 5ace�(tKnicity
Total 25,540 79,951 176,300

White Alone 66.5� 68.0� 63.9�
Black Alone 6.9� 7.5� 10.6�
American Indian Alone 1.0� 0.8� 0.7�
Asian Alone 4.5� 4.1� 4.3�
Pacific Islander Alone 0.1� 0.0� 0.0�
Some 2ther Race Alone 17.0� 15.5� 16.4�
Two or More Races 4.1� 4.1� 4.0�

Hispanic 2rigin 48.5� 47.9� 48.7�
'iversity Index 77.5 76.4 78.9

2010 3opulation Ey 5elationsKip and +ouseKold Type
Total 13,931 51,419 119,918

In Households 98.7� 99.4� 99.1�
In Family Households 67.9� 69.9� 71.2�

Householder 23.0� 23.2� 22.7�
Spouse 16.9� 16.8� 15.8�
Child 21.8� 23.4� 25.2�
2ther relative 4.4� 4.4� 5.1�
1onrelative 1.8� 2.2� 2.4�

In 1onfamily Households 30.8� 29.5� 27.8�
In Group 4uarters 1.3� 0.6� 0.9�

Institutionali]ed Population 1.3� 0.4� 0.4�
1oninstitutionali]ed Population 0.0� 0.2� 0.5�

Data Note: Persons of Hispanic 2rigin may be of any race.  The 'iversity Index measures the probability that two people from the same area will be from different race/
ethnic groups.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025 Esri converted Census 2000 data into 2010 geography.
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Market Profile
1115 W 20th St, Houston, Texas, 77008 Prepared by Esri
Rings: 1, 2, 3 mile radii Latitude: 29.80394

Longitude: -95.41884

1 mile 2 miles 3 miles
2020 3opulation 2�� Ey (ducational $ttainment
Total 15,058 50,454 111,684

Less than 9th Grade 3.4� 4.2� 6.0�
9th - 12th Grade, 1o 'iploma 3.4� 3.7� 5.1�
High School Graduate 10.6� 9.7� 12.3�
GE'/Alternative Credential 0.9� 1.5� 2.0�
Some College, 1o 'egree 15.7� 12.8� 12.2�
Associate 'egree 3.5� 4.8� 4.6�
Bachelor
s 'egree 35.7� 36.9� 33.2�
Graduate/Professional 'egree 26.8� 26.6� 24.7�

2020 3opulation 1�� Ey 0arital Status
Total 17,060 57,486 128,455

1ever Married 39.7� 37.8� 40.2�
Married 45.7� 48.2� 45.7�
Widowed 4.3� 3.4� 3.9�
'ivorced 10.3� 10.5� 10.1�

2020 CiYilian 3opulation 1�� in /aEor )orce
Civilian Population 16� 14,110 45,803 99,500
   Population 16� Employed 94.0� 93.2� 92.8�
   Population 16� Unemployment rate 6.0� 6.8� 7.2�

Population 16-24 Employed 8.7� 9.7� 10.2�
Population 16-24 Unemployment rate 12.8� 14.4� 13.6�
Population 25-54 Employed 69.3� 68.2� 68.3�
Population 25-54 Unemployment rate 5.4� 6.0� 6.4�
Population 55-64 Employed 14.4� 14.7� 14.2�
Population 55-64 Unemployment rate 5.1� 5.7� 6.6�
Population 65� Employed 7.7� 7.3� 7.2�
Population 65� Unemployment rate 4.7� 5.8� 6.2�

2020 (mployed 3opulation 1�� Ey ,ndustry
Total 13,258 42,688 92,367
   Agriculture/Mining 6.8� 6.8� 6.4�
   Construction 6.4� 6.7� 8.5�
   Manufacturing 9.0� 9.4� 9.5�
   Wholesale Trade 4.1� 3.8� 3.6�
   Retail Trade 4.7� 5.1� 5.5�
   Transportation/Utilities 4.9� 4.9� 5.2�
   Information 1.2� 1.3� 1.4�
   Finance/Insurance/Real Estate 7.5� 9.1� 8.6�
   Services 53.0� 50.6� 48.9�
   Public Administration 2.5� 2.3� 2.2�
2020 (mployed 3opulation 1�� Ey 2ccupation
Total 13,258 42,689 92,364
   White Collar 82.1� 80.3� 75.9�
      Management/Business/Financial 25.6� 25.8� 24.8�
      Professional 36.7� 34.9� 31.9�
      Sales 8.9� 9.6� 9.4�
      Administrative Support 10.8� 10.0� 9.8�
   Services 9.4� 9.5� 10.6�
   Blue Collar 8.5� 10.2� 13.5�
      Farming/Forestry/Fishing 0.0� 0.0� 0.1�
      Construction/Extraction 3.5� 3.5� 5.2�
      Installation/Maintenance/Repair 1.5� 1.6� 1.7�
      Production 1.5� 2.3� 2.7�
      Transportation/Material Moving 2.0� 2.8� 3.8�

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025 Esri converted Census 2000 data into 2010 geography.
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Market Profile
1115 W 20th St, Houston, Texas, 77008 Prepared by Esri
Rings: 1, 2, 3 mile radii Latitude: 29.80394

Longitude: -95.41884

1 mile 2 miles 3 miles
2010 +ouseKolds Ey Type

Total 6,569 23,694 53,421
Households with 1 Person 38.6� 37.9� 37.6�
Households with 2� People 61.4� 62.1� 62.4�

Family Households 49.0� 50.2� 51.0�
Husband-wife Families 36.1� 36.4� 35.5�

With Related Children 13.5� 14.7� 14.9�
2ther Family (1o Spouse Present) 13.0� 13.8� 15.5�

2ther Family with Male Householder 4.2� 4.5� 4.9�
With Related Children 1.7� 2.0� 2.2�

2ther Family with Female Householder 8.8% 9.4% 10.6%
With Related Children 4.7� 5.1� 6.1�

1onfamily Households 12.3� 11.9� 11.4�

All Households with Children 20.1� 22.2� 23.6�

Multigenerational Households 2.7� 2.9� 3.6�
Unmarried Partner Households 9.2� 8.9� 8.5�

Male-female 6.2� 6.1� 6.2�
Same-sex 3.0� 2.8� 2.4�

2010 +ouseKolds Ey Si]e
Total 6,570 23,693 53,422

1 Person Household 38.6� 37.9� 37.6�
2 Person Household 36.0� 34.5� 33.0�
3 Person Household 12.6� 13.3� 13.4�
4 Person Household 7.1� 8.1� 8.5�
5 Person Household 3.0� 3.5� 4.0�
6 Person Household 1.3� 1.5� 1.9�
7 � Person Household 1.3� 1.2� 1.7�

2010 +ouseKolds Ey Tenure and 0ortgage Status
Total 6,569 23,694 53,421

2wner 2ccupied 57.8� 57.3� 54.5�
2wned with a Mortgage/Loan 43.8� 40.8� 37.7�
2wned Free and Clear 14.0� 16.6� 16.8�

Renter 2ccupied 42.2� 42.7� 45.5�
2020 $IIordaEility� 0ortgage and :ealtK

Housing Affordability Index 119 100 97
Percent of Income for Mortgage 16.7� 20.0� 20.7�
Wealth Index 137 125 120

2010 +ousing 8nits %y 8rEan� 5ural Status
Total Housing Units 7,307 26,659 60,393

Housing Units Inside Urbani]ed Area 100.0� 100.0� 100.0�
Housing Units Inside Urbani]ed Cluster 0.0� 0.0� 0.0�
Rural Housing Units 0.0� 0.0� 0.0�

2010 3opulation %y 8rEan� 5ural Status
Total Population  13,931 51,419 119,918

Population Inside Urbani]ed Area 100.0� 100.0� 100.0�
Population Inside Urbani]ed Cluster 0.0� 0.0� 0.0�
Rural Population 0.0� 0.0� 0.0�

Data Note: Households with children include any households with people under age 18, related or not.  Multigenerational households are families with 3 or more parent-
child relationships. Unmarried partner households are usually classified as nonfamily households unless there is another member of the household related to the 
householder. Multigenerational and unmarried partner households are reported only to the tract level. Esri estimated block group data, which is used to estimate 
polygons or non-standard geography.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025 Esri converted Census 2000 data into 2010 geography.
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Market Profile
1115 W 20th St, Houston, Texas, 77008 Prepared by Esri
Rings: 1, 2, 3 mile radii Latitude: 29.80394

Longitude: -95.41884

1 mile 2 miles 3 miles
Top 3 Tapestry Segments
1. Trendsetters (3C) Emerald City (8B) Emerald City (8B)
2. Emerald City (8B) Urban Chic (2A) Metro Renters (3B)
3. Metro Renters (3B) Metro Renters (3B) Laptops and Lattes (3A)

2020 Consumer Spending 
Apparel & Services:  Total $ $30,678,504 $95,112,574 $207,946,119

Average Spent $3,237.50 $3,028.10 $3,023.22
Spending Potential Index 151 141 141

Education:  Total $ $26,341,926 $79,261,311 $170,637,067
Average Spent $2,779.86 $2,523.44 $2,480.80
Spending Potential Index 155 141 139

Entertainment/Recreation:  Total $ $43,145,439 $135,288,683 $291,248,702
Average Spent $4,553.13 $4,307.19 $4,234.31
Spending Potential Index 140 133 130

Food at Home:  Total $ $73,056,709 $227,829,585 $495,220,000
Average Spent $7,709.66 $7,253.41 $7,199.74
Spending Potential Index 144 136 135

Food Away from Home:  Total $ $54,451,921 $167,428,078 $364,832,705
Average Spent $5,746.30 $5,330.41 $5,304.11
Spending Potential Index 152 141 141

Health Care:  Total $ $70,510,928 $227,787,898 $492,125,620
Average Spent $7,441.00 $7,252.08 $7,154.76
Spending Potential Index 129 126 124

HH Furnishings & Equipment:  Total $ $28,560,653 $91,400,677 $198,091,777
Average Spent $3,014.00 $2,909.92 $2,879.95
Spending Potential Index 138 133 132

Personal Care Products & Services: Total $ $12,701,840 $39,761,633 $86,207,256
Average Spent $1,340.42 $1,265.89 $1,253.32
Spending Potential Index 146 138 136

Shelter:  Total $ $290,072,377 $879,473,841 $1,902,866,771
Average Spent $30,611.27 $27,999.80 $27,664.78
Spending Potential Index 158 145 143

Support Payments/Cash Contributions/Gifts in Kind: Total $ $28,081,709 $93,079,911 $198,583,349
Average Spent $2,963.46 $2,963.38 $2,887.10
Spending Potential Index 127 127 123

Travel:  Total $ $33,360,682 $102,814,307 $219,555,390
Average Spent $3,520.54 $3,273.30 $3,192.00
Spending Potential Index 146 136 132

Vehicle Maintenance & Repairs: Total $ $14,823,897 $48,332,016 $103,541,383
Average Spent $1,564.36 $1,538.75 $1,505.33
Spending Potential Index 135 133 130

Data Note: Consumer spending shows the amount spent on a variety of goods and services by households that reside in the area.  Expenditures are shown by broad 
budget categories that are not mutually exclusive.  Consumer spending does not equal business revenue. Total and Average Amount Spent Per Household represent annual 
figures. The Spending Potential Index represents the amount spent in the area relative to a national average of 100.
Source: Consumer Spending data are derived from the 2017 and 2018 Consumer Expenditure Surveys, Bureau of Labor Statistics. Esri.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025 Esri converted Census 2000 data into 2010 geography.
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