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ProPerty overview
surroundIng busInesses

Land sIze
4.27 Acres

rooftoPs
31,877 Households (3 mile radius)

hard Corner 
Westpark & Grand Mission Blvd

dIvIsIbLe
From 1 - 4 Acres

sChooL dIstrICt
Fort Bend ISD



ProPerty features:
• Approximately 4.27 acres including pad with 236’ 

frontage
• Hard corner, lighted intersection with great 

access
• Located at the entrance to Grand Mission, a 

master planned community with approximately 
3,016 residential lots on 1,270 acres

• Excellent access with multiple curb cuts and 
frontage on Westpark Tollway

• Prime location to capture “going to work” and 
“going home” traffic

• Offsite detention provided

demograPhIC summary:
Radius 1 Mile 3 Mile 5 Mile

2020 Population 8,196 88,327 266,284

2025 Population Est. 9,494 100,570 298,401

Daytime Population 6,868 72,676 226,290

Average HH Income $13,192 $118,902 $122,000

  

traffIC Counts:  Westpark Tollway: 40,181 VPD
 Grand Mission Blvd: 11,510 VPD
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W. gray offerIng memorandum
414-504 W. Gray – Houston, Texas 77019

Market Profile
6900 Grand Mission Blvd, Richmond, Texas, 77407 Prepared by Esri
Rings: 1, 3, 5 mile radii Latitude: 29.70337

Longitude: -95.72044

1 mile 3 miles 5 miles
3opulation Summary 

2000 Total Population 700 16,963 105,102
2010 Total Population 5,945 58,691 194,488
2020 Total Population 8,186 88,327 266,284

2020 Group 4uarters 0 10 418
2025 Total Population 9,494 100,570 298,401

2020-2025 Annual Rate 3.01� 2.63� 2.30�
2020 Total 'aytime Population 6,868 72,676 226,290

:orkers 2,366 23,954 83,317
Residents 4,502 48,722 142,973

+ouseKold Summary
2000 Households 271 5,148 33,128

2000 Average Household Si]e 2.58 3.29 3.16
2010 Households 2,179 18,099 61,506

2010 Average Household Si]e 2.73 3.24 3.15
2020 Households 3,019 27,536 84,339

2020 Average Household Si]e 2.71 3.21 3.15
2025 Households 3,502 31,382 94,375

2025 Average Household Si]e 2.71 3.20 3.16
2020-2025 Annual Rate 3.01� 2.65� 2.27�

2010 Families 1,793 15,218 50,966
2010 Average Family Si]e 3.03 3.56 3.49

2020 Families 2,457 22,738 69,252
2020 Average Family Si]e 3.03 3.56 3.50

2025 Families 2,843 25,839 77,427
2025 Average Family Si]e 3.03 3.56 3.51
2020-2025 Annual Rate 2.96� 2.59� 2.26�

+ousing 8nit Summary
2000 Housing Units 295 5,421 35,153

2wner 2ccupied Housing Units 88.8� 85.4� 74.4�
Renter 2ccupied Housing Units 3.1� 9.5� 19.8�
Vacant Housing Units 8.1� 5.0� 5.8�

2010 Housing Units 2,287 18,738 64,900
2wner 2ccupied Housing Units 82.3� 81.9� 75.1�
Renter 2ccupied Housing Units 12.9� 14.7� 19.6�
Vacant Housing Units 4.7� 3.4� 5.2�

2020 Housing Units 3,092 28,186 87,506
2wner 2ccupied Housing Units 84.3� 82.2� 74.6�
Renter 2ccupied Housing Units 13.3� 15.5� 21.8�
Vacant Housing Units 2.4� 2.3� 3.6�

2025 Housing Units 3,567 32,037 97,826
2wner 2ccupied Housing Units 85.5� 83.0� 75.3�
Renter 2ccupied Housing Units 12.7� 14.9� 21.2�
Vacant Housing Units 1.8� 2.0� 3.5�

0edian +ouseKold ,ncome
2020 $94,437 $95,139 $91,788
2025 $101,905 $101,832 $98,981

0edian +ome 9alue
2020 $255,589 $257,264 $255,030
2025 $279,160 $281,710 $280,007

3er Capita ,ncome
2020 $35,494 $37,075 $38,790
2025 $38,557 $40,075 $42,143

0edian $ge
2010 31.2 32.4 34.1
2020 32.5 33.2 34.8
2025 31.0 32.4 34.7

Data Note: Household population includes persons not residing in group quarters.  Average Household Si]e is the household population divided by total households.  
Persons in families include the householder and persons related to the householder by birth, marriage, or adoption.  Per Capita Income represents the income received by 
all persons aged 15 years and over divided by the total population.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025 Esri converted Census 2000 data into 2010 geography.
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Market Profile
6900 Grand Mission Blvd, Richmond, Texas, 77407 Prepared by Esri
Rings: 1, 3, 5 mile radii Latitude: 29.70337

Longitude: -95.72044

1 mile 3 miles 5 miles
2020 +ouseKolds Ey ,ncome

Household Income Base 3,019 27,536 84,339
�$15,000 4.9� 4.8� 5.1�
$15,000 - $24,999 2.7� 4.2� 4.5�
$25,000 - $34,999 5.2� 5.2� 5.8�
$35,000 - $49,999 6.1� 6.9� 8.4�
$50,000 - $74,999 18.3� 17.1� 16.6�
$75,000 - $99,999 15.5� 14.0� 13.2�
$100,000 - $149,999 24.7� 22.7� 19.5�
$150,000 - $199,999 12.4� 12.1� 12.0�
$200,000� 10.2� 13.0� 14.9�

Average Household Income $113,192 $118,902 $122,000
2025 +ouseKolds Ey ,ncome

Household Income Base 3,502 31,382 94,375
�$15,000 4.5� 4.4� 4.9�
$15,000 - $24,999 2.4� 3.8� 4.1�
$25,000 - $34,999 4.6� 4.7� 5.2�
$35,000 - $49,999 5.4� 6.2� 7.7�
$50,000 - $74,999 16.6� 15.9� 15.7�
$75,000 - $99,999 14.9� 13.6� 12.9�
$100,000 - $149,999 26.3� 24.0� 20.1�
$150,000 - $199,999 14.5� 13.7� 13.2�
$200,000� 10.9� 13.7� 16.3�

Average Household Income $123,144 $128,423 $132,746
2020 2Zner 2ccupied +ousing 8nits Ey 9alue

Total 2,608 23,176 65,238
�$50,000 0.3� 0.5� 0.6�
$50,000 - $99,999 0.0� 2.6� 3.3�
$100,000 - $149,999 2.8� 5.8� 9.3�
$150,000 - $199,999 19.0� 18.3� 18.3�
$200,000 - $249,999 25.8� 20.4� 17.0�
$250,000 - $299,999 19.2� 16.5� 14.9�
$300,000 - $399,999 26.9� 23.7� 20.3�
$400,000 - $499,999 5.1� 8.1� 8.1�
$500,000 - $749,999 0.9� 3.6� 6.4�
$750,000 - $999,999 0.1� 0.2� 1.1�
$1,000,000 - $1,499,999 0.0� 0.1� 0.3�
$1,500,000 - $1,999,999 0.0� 0.1� 0.1�
$2,000,000 � 0.0� 0.1� 0.3�

Average Home Value $270,926 $280,777 $294,289
2025 2Zner 2ccupied +ousing 8nits Ey 9alue

Total 3,049 26,597 73,659
�$50,000 0.1� 0.3� 0.4�
$50,000 - $99,999 0.0� 1.9� 2.3�
$100,000 - $149,999 1.4� 4.1� 7.1�
$150,000 - $199,999 12.6� 13.5� 14.4�
$200,000 - $249,999 23.6� 19.0� 16.2�
$250,000 - $299,999 20.9� 17.8� 16.0�
$300,000 - $399,999 33.1� 28.6� 23.7�
$400,000 - $499,999 6.9� 10.1� 9.9�
$500,000 - $749,999 1.3� 4.3� 7.9�
$750,000 - $999,999 0.1� 0.2� 1.3�
$1,000,000 - $1,499,999 0.0� 0.1� 0.3�
$1,500,000 - $1,999,999 0.0� 0.1� 0.1�
$2,000,000 � 0.0� 0.1� 0.3�

Average Home Value $289,948 $300,725 $318,756

Data Note: Income represents the preceding year, expressed in current dollars.  Household income includes wage and salary earnings, interest dividends, net rents, 
pensions, SSI and welfare payments, child support, and alimony.  
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025 Esri converted Census 2000 data into 2010 geography.
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Market Profile
6900 Grand Mission Blvd, Richmond, Texas, 77407 Prepared by Esri
Rings: 1, 3, 5 mile radii Latitude: 29.70337

Longitude: -95.72044

1 mile 3 miles 5 miles
2010 3opulation Ey $ge

Total 5,947 58,692 194,490
0 - 4 10.6� 9.1� 7.7�
5 - 9 8.9� 9.4� 8.7�
10 - 14 7.9� 9.1� 9.2�
15 - 24 11.6� 12.4� 13.3�
25 - 34 18.5� 14.2� 12.3�
35 - 44 18.8� 18.6� 16.8�
45 - 54 12.4� 14.9� 16.3�
55 - 64 7.3� 8.0� 9.9�
65 - 74 2.7� 3.0� 3.8�
75 - 84 0.9� 1.1� 1.6�
85 � 0.2� 0.3� 0.4�

18 � 68.2� 67.2� 68.9�
2020 3opulation Ey $ge

Total 8,185 88,326 266,286
0 - 4 8.8� 8.1� 7.2�
5 - 9 9.1� 8.6� 7.9�
10 - 14 8.9� 8.9� 8.2�
15 - 24 12.1� 12.7� 12.5�
25 - 34 14.6� 14.1� 14.5�
35 - 44 17.1� 15.7� 14.6�
45 - 54 13.7� 14.4� 13.8�
55 - 64 8.9� 10.2� 11.8�
65 - 74 4.8� 5.3� 6.7�
75 - 84 1.5� 1.7� 2.2�
85 � 0.3� 0.4� 0.6�

18 � 69.0� 69.9� 72.3�
2025 3opulation Ey $ge

Total 9,493 100,570 298,402
0 - 4 9.2� 8.5� 7.5�
5 - 9 9.1� 8.6� 7.8�
10 - 14 9.0� 9.0� 8.1�
15 - 24 12.7� 12.8� 11.7�
25 - 34 17.9� 16.0� 15.4�
35 - 44 15.5� 15.6� 15.9�
45 - 54 12.2� 12.7� 12.3�
55 - 64 7.9� 9.1� 10.3�
65 - 74 4.7� 5.5� 7.6�
75 - 84 1.6� 1.9� 2.9�
85 � 0.3� 0.4� 0.6�

18 � 68.0� 69.2� 72.2�
2010 3opulation Ey Se[

Males 2,876 28,564 94,992
Females 3,069 30,127 99,496

2020 3opulation Ey Se[
Males 3,972 42,898 129,655
Females 4,214 45,428 136,630

2025 3opulation Ey Se[
Males 4,597 48,828 145,270
Females 4,898 51,742 153,131

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025 Esri converted Census 2000 data into 2010 geography.
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Market Profile
6900 Grand Mission Blvd, Richmond, Texas, 77407 Prepared by Esri
Rings: 1, 3, 5 mile radii Latitude: 29.70337

Longitude: -95.72044

1 mile 3 miles 5 miles
2010 3opulation Ey 5ace�(tKnicity

Total 5,944 58,692 194,488
:hite Alone 42.6� 49.6� 54.5�
Black Alone 26.9� 21.0� 18.5�
American Indian Alone 0.4� 0.4� 0.4�
Asian Alone 19.7� 18.3� 16.1�
Pacific Islander Alone 0.0� 0.0� 0.0�
Some 2ther Race Alone 6.9� 7.3� 7.3�
Two or More Races 3.5� 3.3� 3.1�

Hispanic 2rigin 24.6� 25.6� 24.5�
'iversity Index 81.6 80.0 77.5

2020 3opulation Ey 5ace�(tKnicity
Total 8,186 88,328 266,286

:hite Alone 37.1� 41.5� 48.2�
Black Alone 26.1� 22.2� 19.4�
American Indian Alone 0.4� 0.4� 0.4�
Asian Alone 24.7� 24.0� 20.4�
Pacific Islander Alone 0.0� 0.0� 0.0�
Some 2ther Race Alone 7.6� 8.0� 7.9�
Two or More Races 4.1� 3.9� 3.7�

Hispanic 2rigin 26.0� 26.9� 26.3�
'iversity Index 83.6 83.1 80.9

2025 3opulation Ey 5ace�(tKnicity
Total 9,494 100,569 298,401

:hite Alone 34.6� 38.7� 45.6�
Black Alone 25.1� 21.5� 19.0�
American Indian Alone 0.4� 0.4� 0.4�
Asian Alone 28.2� 27.6� 23.3�
Pacific Islander Alone 0.0� 0.0� 0.0�
Some 2ther Race Alone 7.5� 7.8� 7.8�
Two or More Races 4.1� 3.9� 3.9�

Hispanic 2rigin 26.2� 27.1� 27.1�
'iversity Index 83.9 83.5 82.0

2010 3opulation Ey 5elationsKip and +ouseKold Type
Total 5,945 58,691 194,488

In Households 100.0� 100.0� 99.8�
In Family Households 93.0� 93.9� 93.0�

Householder 25.9� 25.9� 26.2�
Spouse 20.5� 21.0� 20.9�
Child 37.6� 39.2� 38.6�
2ther relative 7.5� 6.3� 5.7�
1onrelative 1.6� 1.5� 1.6�

In 1onfamily Households 7.0� 6.1� 6.7�
In Group 4uarters 0.0� 0.0� 0.2�

Institutionali]ed Population 0.0� 0.0� 0.2�
1oninstitutionali]ed Population 0.0� 0.0� 0.0�

Data Note: Persons of Hispanic 2rigin may be of any race.  The 'iversity Index measures the probability that two people from the same area will be from different race/
ethnic groups.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025 Esri converted Census 2000 data into 2010 geography.
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Market Profile
6900 Grand Mission Blvd, Richmond, Texas, 77407 Prepared by Esri
Rings: 1, 3, 5 mile radii Latitude: 29.70337

Longitude: -95.72044

1 mile 3 miles 5 miles
2020 3opulation 25� Ey (ducational $ttainment
Total 4,994 54,465 170,856

Less than 9th Grade 3.5� 4.3� 4.3�
9th - 12th Grade, 1o 'iploma 2.8� 3.1� 3.6�
High School Graduate 13.1� 13.9� 14.8�
GE'/Alternative Credential 1.8� 2.0� 2.4�
Some College, 1o 'egree 20.1� 20.2� 20.3�
Associate 'egree 7.3� 7.3� 6.8�
Bachelor
s 'egree 32.3� 29.8� 30.0�
Graduate/Professional 'egree 19.0� 19.3� 17.9�

2020 3opulation 15� Ey 0arital Status
Total 5,987 65,673 204,206

1ever Married 25.9� 27.9� 29.0�
Married 61.0� 60.7� 59.5�
:idowed 3.9� 3.4� 4.1�
'ivorced 9.2� 8.0� 7.3�

2020 CiYilian 3opulation 1�� in /aEor )orce
Civilian Population 16� 4,036 43,337 134,819
   Population 16� Employed 91.5� 91.9� 92.0�
   Population 16� Unemployment rate 8.5� 8.1� 8.0�

Population 16-24 Employed 8.4� 8.7� 9.4�
Population 16-24 Unemployment rate 14.4� 13.8� 14.8�
Population 25-54 Employed 77.6� 75.2� 70.7�
Population 25-54 Unemployment rate 7.3� 7.1� 7.0�
Population 55-64 Employed 12.3� 14.2� 16.3�
Population 55-64 Unemployment rate 12.2� 9.9� 8.2�
Population 65� Employed 1.7� 2.0� 3.6�
Population 65� Unemployment rate 7.2� 7.5� 7.5�

2020 (mployed 3opulation 1�� Ey ,ndustry
Total 3,691 39,825 124,004
   Agriculture/Mining 4.3� 4.8� 4.8�
   Construction 4.2� 4.8� 6.2�
   Manufacturing 7.1� 7.7� 8.5�
   :holesale Trade 4.1� 3.6� 3.5�
   Retail Trade 9.2� 9.7� 10.1�
   Transportation/Utilities 5.8� 5.4� 5.2�
   Information 0.5� 0.6� 1.2�
   Finance/Insurance/Real Estate 7.3� 8.1� 7.4�
   Services 54.4� 52.7� 50.5�
   Public Administration 3.1� 2.6� 2.6�
2020 (mployed 3opulation 1�� Ey 2ccupation
Total 3,690 39,827 124,004
   :hite Collar 78.7� 75.1� 73.1�
      Management/Business/Financial 22.2� 21.0� 19.9�
      Professional 33.9� 31.4� 30.1�
      Sales 9.6� 10.7� 11.0�
      Administrative Support 13.0� 11.9� 12.2�
   Services 10.2� 13.1� 13.2�
   Blue Collar 11.1� 11.9� 13.7�
      Farming/Forestry/Fishing 0.0� 0.0� 0.1�
      Construction/Extraction 2.9� 2.9� 3.8�
      Installation/Maintenance/Repair 1.5� 2.1� 2.3�
      Production 2.9� 3.2� 3.3�
      Transportation/Material Moving 3.8� 3.7� 4.3�

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025 Esri converted Census 2000 data into 2010 geography.
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Market Profile
6900 Grand Mission Blvd, Richmond, Texas, 77407 Prepared by Esri
Rings: 1, 3, 5 mile radii Latitude: 29.70337

Longitude: -95.72044

1 mile 3 miles 5 miles
2010 +ouseKolds Ey Type

Total 2,179 18,099 61,507
Households with 1 Person 13.8� 12.8� 14.0�
Households with 2� People 86.2� 87.2� 86.0�

Family Households 82.3� 84.1� 82.9�
Husband-wife Families 65.0� 67.9� 66.0�

:ith Related Children 41.9� 44.4� 39.8�
2ther Family (1o Spouse Present) 17.3� 16.2� 16.9�

2ther Family with Male Householder 4.4� 4.0� 4.2�
:ith Related Children 2.6� 2.5� 2.5�

2ther Family with Female Householder 12.9% 12.1% 12.6%
:ith Related Children 9.4� 8.7� 8.9�

1onfamily Households 3.9� 3.1� 3.2�

All Households with Children 54.2� 55.8� 51.6�

Multigenerational Households 7.8� 7.1� 6.7�
Unmarried Partner Households 5.0� 4.2� 4.1�

Male-female 4.4� 3.7� 3.5�
Same-sex 0.6� 0.6� 0.6�

2010 +ouseKolds Ey Si]e
Total 2,179 18,098 61,505

1 Person Household 13.8� 12.8� 14.0�
2 Person Household 26.1� 24.6� 26.1�
3 Person Household 20.6� 20.3� 20.1�
4 Person Household 20.6� 23.2� 21.9�
5 Person Household 11.2� 11.6� 10.9�
6 Person Household 4.8� 4.6� 4.3�
7 � Person Household 3.0� 2.9� 2.7�

2010 +ouseKolds Ey Tenure and 0ortgage Status
Total 2,179 18,099 61,506

2wner 2ccupied 86.4� 84.8� 79.3�
2wned with a Mortgage/Loan 81.5� 76.5� 67.7�
2wned Free and Clear 5.0� 8.4� 11.5�

Renter 2ccupied 13.6� 15.2� 20.7�
2020 $IIordaEility� 0ortgage and :ealtK

Housing Affordability Index 154 157 156
Percent of Income for Mortgage 11.3� 11.3� 11.6�
:ealth Index 111 128 141

2010 +ousing 8nits %y 8rEan� 5ural Status
Total Housing Units 2,287 18,738 64,900

Housing Units Inside Urbani]ed Area 99.5� 99.6� 99.3�
Housing Units Inside Urbani]ed Cluster 0.0� 0.0� 0.0�
Rural Housing Units 0.5� 0.4� 0.7�

2010 3opulation %y 8rEan� 5ural Status
Total Population  5,945 58,691 194,488

Population Inside Urbani]ed Area 99.7� 99.7� 99.4�
Population Inside Urbani]ed Cluster 0.0� 0.0� 0.0�
Rural Population 0.3� 0.3� 0.6�

Data Note: Households with children include any households with people under age 18, related or not.  Multigenerational households are families with 3 or more parent-
child relationships. Unmarried partner households are usually classified as nonfamily households unless there is another member of the household related to the 
householder. Multigenerational and unmarried partner households are reported only to the tract level. Esri estimated block group data, which is used to estimate 
polygons or non-standard geography.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025 Esri converted Census 2000 data into 2010 geography.
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Market Profile
6900 Grand Mission Blvd, Richmond, Texas, 77407 Prepared by Esri
Rings: 1, 3, 5 mile radii Latitude: 29.70337

Longitude: -95.72044

1 mile 3 miles 5 miles
Top 3 Tapestry Segments
1. Up and Coming Families (7A)Up and Coming Families (7A) Up and Coming Families (7A)
2. Boomburbs (1C) Boomburbs (1C) Boomburbs (1C)
3. Professional Pride (1B) Professional Pride (1B)

2020 Consumer Spending 
Apparel & Services:  Total $ $8,557,920 $80,871,988 $250,054,723

Average Spent $2,834.69 $2,936.95 $2,964.88
Spending Potential Index 132 137 138

Education:  Total $ $5,942,709 $59,705,861 $198,964,010
Average Spent $1,968.44 $2,168.28 $2,359.10
Spending Potential Index 110 121 132

Entertainment/Recreation:  Total $ $12,272,232 $116,788,277 $363,338,887
Average Spent $4,065.00 $4,241.29 $4,308.08
Spending Potential Index 125 131 133

Food at Home:  Total $ $20,053,452 $189,983,973 $589,454,446
Average Spent $6,642.42 $6,899.48 $6,989.11
Spending Potential Index 124 129 131

Food Away from Home:  Total $ $14,752,217 $139,799,011 $434,449,288
Average Spent $4,886.46 $5,076.95 $5,151.23
Spending Potential Index 130 135 137

Health Care:  Total $ $21,667,302 $205,153,149 $631,202,545
Average Spent $7,176.98 $7,450.36 $7,484.11
Spending Potential Index 125 130 130

HH Furnishings & Equipment:  Total $ $8,881,582 $83,844,030 $256,989,218
Average Spent $2,941.90 $3,044.89 $3,047.10
Spending Potential Index 135 139 139

Personal Care Products & Services: Total $ $3,699,502 $34,964,889 $107,875,823
Average Spent $1,225.41 $1,269.79 $1,279.07
Spending Potential Index 133 138 139

Shelter:  Total $ $71,297,839 $685,371,806 $2,178,157,688
Average Spent $23,616.38 $24,890.03 $25,826.22
Spending Potential Index 122 128 133

Support Payments/Cash Contributions/Gifts in Kind: Total $ $9,788,032 $91,716,804 $276,874,024
Average Spent $3,242.14 $3,330.80 $3,282.87
Spending Potential Index 138 142 140

Travel:  Total $ $9,060,511 $87,748,301 $278,967,059
Average Spent $3,001.16 $3,186.68 $3,307.69
Spending Potential Index 125 132 137

Vehicle Maintenance & Repairs: Total $ $4,405,414 $41,484,085 $127,487,002
Average Spent $1,459.23 $1,506.54 $1,511.60
Spending Potential Index 126 130 130

Data Note: Consumer spending shows the amount spent on a variety of goods and services by households that reside in the area.  Expenditures are shown by broad 
budget categories that are not mutually exclusive.  Consumer spending does not equal business revenue. Total and Average Amount Spent Per Household represent annual 
figures. The Spending Potential Index represents the amount spent in the area relative to a national average of 100.
Source: Consumer Spending data are derived from the 2017 and 2018 Consumer Expenditure Surveys, Bureau of Labor Statistics. Esri.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025 Esri converted Census 2000 data into 2010 geography.
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