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ProPerty overview

shoPPIng Center: 47,555 sF on 3.5 aCres
• Year Remodeled: 2019

• Tenants – WSS Shoes, Dollar Tree, Harbor Freight Tools

• Cross access to freeway

www.spinterests.com

Joshua sebesta 
josh@spinterests.com
Direct: 713.298.1341

address
5325 Aldine Mail Route Rd  
Houston, TX 77039

tenants
WSS Shoes, Dollar Tree, Harbor Freight Tools land area

+/-3.5 Acres

CorPorate guarantees 

CaP rate
7%

sales PrICe
$7,300,000 ($153 PSF/Building)

total gla 
47,565 Square Feet

Year remodeled
2019
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ProPertY Features:
• 47,555 SF Shopping Center on approx. 3.5 Acres
• Redeveloped in 2019
• National Credit Tenants
• Access to Aldine Mail Rt and Eastex Freeway
• Four Curb Cuts with Access to Aldine Mail Rt and 

Eastex Freeway
• Located in Harris County (not City of Houston 

permitting)

demograPhIC summarY:
Radius Radius 1 Mile1 Mile 2 Mile2 Mile 3 Mile3 Mile

2019 Population 9,743 78,884 192,299

2024 Population Est. 9,983 83,262 203,661

Daytime Population 8,712 75,175 186,985

Average HH Income $48,823 $54,426 $55,401

  

traFFIC Counts:  US Hwy 59/I-69: 231,127 VPD 
 Aldine Mail Rte Rd: 25,343 VPD(TXDOT 2018)
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GROSS INCOME     $715,278.00

OPERATING EXPENSES
TAXES       $89,108.24

INSURANCE      $21,329.10

CAM       $71,097.00

MANAGEMENT FEE (3%)    $21,119.73

TOTAL              $202,654.07

AVAILABLE FOR DEBT SERVICE $512,623.93

ALDINE MAIL SHOPPING CENTER RENT ROLL

TENANT USE SUITE SF RENT 
PSF

BASE
RENT NNN TOTAL LEASE  

EXPIRATION NEXT BUMP RENEWAL OPTIONS

Dollar Tree Stores Dollar Tree A 11,000 $10.00 $110,000.00 $42,130.00 $152,130.00 2/28/30 12/1/24 4 options of 5yrs each

Harbor Freight Harbor Freight B 16,207 $11.00 $178,277.00 $61,471.00 $239,748.00 11/30/29 8/1/24 5 options of 5yrs each

WSS SHOES WSS SHOES C 12,000 $22.00 $264,000.00 $47,520.00 $311,520.00 9/30/29 10/1/24 3 options of 5yrs each

WSS Shoes (storage) WSS Shoes (storage) D 3,000 $0.00 $0.00 $11,880.00 $11,880.00 WSS pays NNN's only

Vacant TBD E 5,348 $0.00 $0.00 $0.00 $0.00

TOTAL 47,555 SF $552,277.00 $163,001.00 $715,278.00

rent roll & oPerating exPenSeS
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Market Profile
5325 Aldine Mail Route Rd, Houston, Texas, 77039 Prepared by Esri
Rings: 1, 3, 5 mile radii Latitude: 29.90321

Longitude: -95.31040

1 mile 3 miles 5 miles
3opulation Summary 

2000 Total Population 10,486 68,471 158,471
2010 Total Population 9,434 72,455 174,890
2019 Total Population 9,743 78,884 192,299

2019 Group 4uarters 103 482 1,646
2024 Total Population 9,983 83,262 203,661

2019-2024 Annual Rate 0.49� 1.09� 1.15�
2019 Total Daytime Population 8,712 75,175 186,985

Workers 3,049 27,841 73,557
Residents 5,663 47,334 113,428

+ouseKold Summary
2000 Households 3,051 19,716 46,196

2000 Average Household Si]e 3.42 3.46 3.40
2010 Households 2,627 20,792 50,764

2010 Average Household Si]e 3.56 3.46 3.42
2019 Households 2,714 22,496 55,431

2019 Average Household Si]e 3.55 3.49 3.44
2024 Households 2,779 23,712 58,700

2024 Average Household Si]e 3.56 3.49 3.44
2019-2024 Annual Rate 0.47� 1.06� 1.15�

2010 Families 2,116 16,150 39,451
2010 Average Family Si]e 3.94 3.94 3.89

2019 Families 2,174 17,396 42,939
2019 Average Family Si]e 3.95 3.98 3.92

2024 Families 2,221 18,295 45,391
2024 Average Family Si]e 3.96 3.99 3.93
2019-2024 Annual Rate 0.43� 1.01� 1.12�

+ousing 8nit Summary
2000 Housing Units 3,227 20,902 49,518

2wner 2ccupied Housing Units 50.5� 62.4� 62.1�
Renter 2ccupied Housing Units 44.1� 32.0� 31.2�
Vacant Housing Units 5.4� 5.7� 6.7�

2010 Housing Units 3,114 22,884 56,304
2wner 2ccupied Housing Units 49.4� 55.7� 55.4�
Renter 2ccupied Housing Units 35.0� 35.2� 34.7�
Vacant Housing Units 15.6� 9.1� 9.8�

2019 Housing Units 3,227 24,373 60,265
2wner 2ccupied Housing Units 44.3� 53.1� 52.9�
Renter 2ccupied Housing Units 39.8� 39.1� 39.1�
Vacant Housing Units 15.9� 7.7� 8.0�

2024 Housing Units 3,301 25,602 63,549
2wner 2ccupied Housing Units 44.3� 53.3� 53.5�
Renter 2ccupied Housing Units 39.9� 39.3� 38.8�
Vacant Housing Units 15.8� 7.4� 7.6�

0edian +ouseKold ,ncome
2019 $37,854 $38,555 $40,297
2024 $43,402 $43,672 $46,139

0edian +ome 9alue
2019 $89,182 $91,208 $99,363
2024 $98,540 $100,504 $120,639

3er Capita ,ncome
2019 $13,457 $16,040 $16,010
2024 $15,438 $18,669 $18,639

0edian $ge
2010 28.5 29.3 29.3
2019 29.8 30.5 30.5
2024 30.7 31.3 31.2

Data Note: Household population includes persons not residing in group quarters.  Average Household Si]e is the household population divided by total households.  
Persons in families include the householder and persons related to the householder by birth, marriage, or adoption.  Per Capita Income represents the income received by 
all persons aged 15 years and over divided by the total population.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2019 and 2024 Esri converted Census 2000 data into 2010 geography.
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Market Profile
5325 Aldine Mail Route Rd, Houston, Texas, 77039 Prepared by Esri
Rings: 1, 3, 5 mile radii Latitude: 29.90321

Longitude: -95.31040

1 mile 3 miles 5 miles
2019 +ouseKolds Ey ,ncome

Household Income Base 2,714 22,496 55,431
�$15,000 19.4� 17.5� 16.1�
$15,000 - $24,999 12.9� 13.1� 13.0�
$25,000 - $34,999 13.9� 14.6� 14.0�
$35,000 - $49,999 15.0� 15.7� 16.0�
$50,000 - $74,999 20.4� 18.3� 19.0�
$75,000 - $99,999 9.4� 10.4� 10.5�
$100,000 - $149,999 7.1� 5.7� 7.1�
$150,000 - $199,999 1.0� 2.3� 2.2�
$200,000� 0.7� 2.4� 2.2�

Average Household Income $48,823 $54,426 $55,401
202� +ouseKolds Ey ,ncome

Household Income Base 2,779 23,712 58,700
�$15,000 16.6� 15.0� 13.6�
$15,000 - $24,999 11.5� 11.5� 11.4�
$25,000 - $34,999 12.7� 13.5� 12.8�
$35,000 - $49,999 14.5� 15.2� 15.3�
$50,000 - $74,999 22.1� 19.5� 20.0�
$75,000 - $99,999 10.9� 11.8� 12.0�
$100,000 - $149,999 9.4� 7.1� 9.1�
$150,000 - $199,999 1.4� 3.1� 2.9�
$200,000� 1.0� 3.2� 3.0�

Average Household Income $56,082 $63,284 $64,500
2019 2Zner 2ccupied +ousing 8nits Ey 9alue

Total 1,431 12,954 31,892
�$50,000 14.1� 15.4� 15.4�
$50,000 - $99,999 45.7� 42.0� 35.0�
$100,000 - $149,999 18.6� 16.2� 19.3�
$150,000 - $199,999 10.5� 6.8� 10.8�
$200,000 - $249,999 3.4� 4.4� 5.2�
$250,000 - $299,999 3.4� 4.4� 4.0�
$300,000 - $399,999 2.5� 5.9� 4.9�
$400,000 - $499,999 0.4� 1.2� 1.4�
$500,000 - $749,999 0.6� 2.7� 2.8�
$750,000 - $999,999 0.3� 0.6� 0.6�
$1,000,000 - $1,499,999 0.3� 0.3� 0.3�
$1,500,000 - $1,999,999 0.0� 0.0� 0.0�
$2,000,000 � 0.0� 0.1� 0.3�

Average Home Value $118,369 $142,993 $151,829
202� 2Zner 2ccupied +ousing 8nits Ey 9alue

Total 1,462 13,656 34,026
�$50,000 12.5� 13.4� 13.2�
$50,000 - $99,999 38.6� 36.4� 29.6�
$100,000 - $149,999 17.8� 16.7� 17.5�
$150,000 - $199,999 12.3� 7.9� 11.7�
$200,000 - $249,999 5.8� 5.3� 6.6�
$250,000 - $299,999 5.0� 5.7� 4.8�
$300,000 - $399,999 3.9� 6.6� 6.8�
$400,000 - $499,999 1.0� 2.6� 3.3�
$500,000 - $749,999 1.4� 3.7� 4.4�
$750,000 - $999,999 0.9� 1.1� 1.1�
$1,000,000 - $1,499,999 0.8� 0.5� 0.5�
$1,500,000 - $1,999,999 0.0� 0.0� 0.0�
$2,000,000 � 0.0� 0.1� 0.6�

Average Home Value $147,573 $169,159 $190,468

Data Note: Income represents the preceding year, expressed in current dollars.  Household income includes wage and salary earnings, interest dividends, net rents, 
pensions, SSI and welfare payments, child support, and alimony.  
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2019 and 2024 Esri converted Census 2000 data into 2010 geography.

May 06, 2020

©2020 Esri Page 2 of 7www.spinterests.com

Joshua sebesta 
josh@spinterests.com
Direct: 713.298.1341

aldIne maIl shoPPIng Center
5325 Aldine Mail Route Rd – Houston, TX 77039



Market Profile
5325 Aldine Mail Route Rd, Houston, Texas, 77039 Prepared by Esri
Rings: 1, 3, 5 mile radii Latitude: 29.90321

Longitude: -95.31040

1 mile 3 miles 5 miles
2010 3opulation Ey $ge

Total 9,434 72,456 174,888
0 - 4 9.9� 10.0� 9.8�
5 - 9 9.1� 8.9� 9.1�
10 - 14 8.6� 8.2� 8.4�
15 - 24 17.1� 16.4� 16.2�
25 - 34 14.8� 14.7� 15.0�
35 - 44 12.5� 12.8� 13.1�
45 - 54 11.8� 11.3� 11.7�
55 - 64 8.4� 8.8� 8.5�
65 - 74 5.3� 5.9� 5.3�
75 - 84 2.0� 2.4� 2.4�
85 � 0.5� 0.6� 0.6�

18 � 67.2� 67.8� 67.7�
2019 3opulation Ey $ge

Total 9,745 78,884 192,298
0 - 4 9.2� 9.3� 9.2�
5 - 9 8.8� 8.9� 8.9�
10 - 14 8.2� 8.3� 8.4�
15 - 24 15.4� 14.6� 14.7�
25 - 34 16.5� 15.6� 15.7�
35 - 44 12.1� 12.7� 12.9�
45 - 54 10.3� 10.4� 10.7�
55 - 64 9.7� 9.2� 9.3�
65 - 74 6.6� 7.1� 6.6�
75 - 84 2.5� 3.1� 2.9�
85 � 0.6� 0.7� 0.7�

18 � 69.3� 69.1� 69.0�
202� 3opulation Ey $ge

Total 9,983 83,263 203,661
0 - 4 9.3� 9.3� 9.2�
5 - 9 8.8� 8.9� 8.8�
10 - 14 8.4� 8.5� 8.6�
15 - 24 15.1� 14.6� 14.6�
25 - 34 15.3� 14.3� 14.5�
35 - 44 13.3� 13.7� 13.8�
45 - 54 10.0� 10.3� 10.6�
55 - 64 9.1� 8.8� 8.9�
65 - 74 7.0� 7.2� 6.9�
75 - 84 3.0� 3.7� 3.4�
85 � 0.7� 0.8� 0.8�

18 � 68.9� 68.6� 68.7�
2010 3opulation Ey Se[

Males 4,824 36,181 87,371
Females 4,610 36,274 87,519

2019 3opulation Ey Se[
Males 4,981 39,335 95,836
Females 4,763 39,549 96,463

202� 3opulation Ey Se[
Males 5,091 41,424 101,274
Females 4,892 41,838 102,387

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2019 and 2024 Esri converted Census 2000 data into 2010 geography.
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Market Profile
5325 Aldine Mail Route Rd, Houston, Texas, 77039 Prepared by Esri
Rings: 1, 3, 5 mile radii Latitude: 29.90321

Longitude: -95.31040

1 mile 3 miles 5 miles
2010 3opulation Ey 5ace�(tKnicity

Total 9,434 72,454 174,889
White Alone 46.5� 45.3� 43.5�
Black Alone 24.5� 25.5� 28.9�
American Indian Alone 1.0� 0.9� 0.9�
Asian Alone 0.3� 0.8� 0.9�
Pacific Islander Alone 0.1� 0.0� 0.1�
Some 2ther Race Alone 23.7� 24.2� 22.7�
Two or More Races 3.9� 3.2� 3.1�

Hispanic 2rigin 67.6� 63.7� 60.2�
Diversity Index 84.5 85.5 85.8

2019 3opulation Ey 5ace�(tKnicity
Total 9,744 78,884 192,300

White Alone 45.0� 44.1� 42.4�
Black Alone 24.7� 24.9� 28.4�
American Indian Alone 0.9� 0.9� 0.8�
Asian Alone 0.3� 1.0� 1.2�
Pacific Islander Alone 0.0� 0.0� 0.1�
Some 2ther Race Alone 25.0� 25.6� 23.9�
Two or More Races 4.1� 3.4� 3.2�

Hispanic 2rigin 69.5� 66.0� 62.2�
Diversity Index 84.9 85.8 86.2

202� 3opulation Ey 5ace�(tKnicity
Total 9,983 83,262 203,662

White Alone 44.9� 43.9� 42.2�
Black Alone 24.5� 24.9� 28.4�
American Indian Alone 0.9� 0.9� 0.8�
Asian Alone 0.4� 1.1� 1.3�
Pacific Islander Alone 0.0� 0.0� 0.1�
Some 2ther Race Alone 25.2� 25.8� 23.9�
Two or More Races 4.1� 3.5� 3.3�

Hispanic 2rigin 70.6� 67.1� 63.2�
Diversity Index 84.7 85.8 86.1

2010 3opulation Ey 5elationsKip and +ouseKold Type
Total 9,434 72,455 174,890

In Households 99.0� 99.4� 99.2�
In Family Households 92.1� 91.2� 91.0�

Householder 22.0� 22.5� 22.6�
Spouse 13.5� 13.9� 13.7�
Child 43.7� 42.7� 42.7�
2ther relative 9.2� 8.8� 8.7�
Nonrelative 3.7� 3.3� 3.3�

In Nonfamily Households 7.0� 8.2� 8.2�
In Group 4uarters 1.0� 0.6� 0.8�

Institutionali]ed Population 0.0� 0.2� 0.5�
Noninstitutionali]ed Population 1.0� 0.4� 0.3�

Data Note: Persons of Hispanic 2rigin may be of any race.  The Diversity Index measures the probability that two people from the same area will be from different race/
ethnic groups.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2019 and 2024 Esri converted Census 2000 data into 2010 geography.
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Market Profile
5325 Aldine Mail Route Rd, Houston, Texas, 77039 Prepared by Esri
Rings: 1, 3, 5 mile radii Latitude: 29.90321

Longitude: -95.31040

1 mile 3 miles 5 miles
2019 3opulation 25� Ey (ducational $ttainment
Total 5,690 46,453 113,214

Less than 9th Grade 23.9� 22.2� 20.9�
9th - 12th Grade, No Diploma 19.9� 16.3� 15.2�
High School Graduate 29.4� 27.8� 28.0�
GED/Alternative Credential 4.3� 4.3� 4.7�
Some College, No Degree 12.4� 15.5� 16.8�
Associate Degree 3.1� 4.7� 4.7�
Bachelor
s Degree 5.1� 6.1� 6.6�
Graduate/Professional Degree 2.0� 3.0� 3.2�

2019 3opulation 15� Ey 0arital Status
Total 7,188 58,000 141,398

Never Married 47.7� 43.4� 43.1�
Married 41.2� 43.9� 43.4�
Widowed 3.9� 5.0� 5.1�
Divorced 7.3� 7.7� 8.4�

2019 CiYilian 3opulation 1�� in /aEor )orce
   Civilian Employed 97.2� 94.2� 94.0�
   Civilian Unemployed (Unemployment Rate) 2.8� 5.8� 6.0�
2019 (mployed 3opulation 1�� Ey ,ndustry
Total 4,174 32,256 80,199
   Agriculture/Mining 0.3� 0.8� 1.0�
   Construction 29.9� 23.4� 20.2�
   Manufacturing 9.8� 10.4� 9.8�
   Wholesale Trade 2.0� 3.0� 2.8�
   Retail Trade 8.7� 10.8� 10.6�
   Transportation/Utilities 8.0� 8.4� 9.7�
   Information 1.6� 1.1� 0.8�
   Finance/Insurance/Real Estate 4.0� 3.6� 3.8�
   Services 32.5� 36.4� 39.0�
   Public Administration 3.1� 2.1� 2.2�
2019 (mployed 3opulation 1�� Ey 2ccupation
Total 4,173 32,259 80,201
   White Collar 27.4� 38.2� 40.2�
      Management/Business/Financial 4.1� 5.4� 6.3�
      Professional 4.9� 9.5� 10.0�
      Sales 8.6� 10.1� 9.9�
      Administrative Support 9.8� 13.2� 14.0�
   Services 23.4� 19.5� 20.2�
   Blue Collar 49.2� 42.4� 39.6�
      Farming/Forestry/Fishing 0.3� 0.1� 0.1�
      Construction/Extraction 24.4� 18.9� 16.4�
      Installation/Maintenance/Repair 5.4� 5.1� 4.9�
      Production 9.6� 8.6� 8.4�
      Transportation/Material Moving 9.5� 9.6� 9.8�
2010 3opulation %y 8rEan� 5ural Status

Total Population  9,434 72,455 174,890
Population Inside Urbani]ed Area 99.4� 99.6� 99.8�
Population Inside Urbani]ed Cluster  0.0� 0.0� 0.0�
Rural Population 0.6� 0.4� 0.2�

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2019 and 2024 Esri converted Census 2000 data into 2010 geography.
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Market Profile
5325 Aldine Mail Route Rd, Houston, Texas, 77039 Prepared by Esri
Rings: 1, 3, 5 mile radii Latitude: 29.90321

Longitude: -95.31040

1 mile 3 miles 5 miles
2010 +ouseKolds Ey Type

Total 2,627 20,792 50,763
Households with 1 Person 15.6� 18.4� 18.2�
Households with 2� People 84.4� 81.6� 81.8�

Family Households 80.5� 77.7� 77.7�
Husband-wife Families 49.3� 47.9� 47.2�

With Related Children 30.8� 29.3� 29.3�
2ther Family (No Spouse Present) 31.3� 29.8� 30.6�

2ther Family with Male Householder 8.8� 7.6� 7.9�
With Related Children 4.9� 4.2� 4.5�

2ther Family with Female Householder 22.5% 22.2% 22.6%
With Related Children 16.0� 15.2� 15.4�

Nonfamily Households 3.9� 4.0� 4.1�

All Households with Children 52.5� 49.3� 49.7�

Multigenerational Households 13.8� 12.7� 12.0�
Unmarried Partner Households 7.3� 6.4� 6.7�

Male-female 6.9� 5.8� 6.2�
Same-sex 0.4� 0.5� 0.5�

2010 +ouseKolds Ey Si]e
Total 2,626 20,793 50,762

1 Person Household 15.6� 18.4� 18.2�
2 Person Household 20.5� 22.3� 22.4�
3 Person Household 16.0� 16.4� 16.7�
4 Person Household 16.9� 15.5� 15.8�
5 Person Household 14.4� 12.5� 12.5�
6 Person Household 7.0� 6.8� 6.8�
7 � Person Household 9.6� 8.2� 7.5�

2010 +ouseKolds Ey Tenure and 0ortgage Status
Total 2,627 20,792 50,764

2wner 2ccupied 58.5� 61.3� 61.5�
2wned with a Mortgage/Loan 31.5� 31.1� 33.2�
2wned Free and Clear 27.0� 30.1� 28.2�

Renter 2ccupied 41.5� 38.7� 38.5�
2010 +ousing 8nits %y 8rEan� 5ural Status

Total Housing Units 3,114 22,884 56,304
Housing Units Inside Urbani]ed Area 99.3� 99.6� 99.8�
Housing Units Inside Urbani]ed Cluster 0.0� 0.0� 0.0�
Rural Housing Units 0.7� 0.4� 0.2�

Data Note: Households with children include any households with people under age 18, related or not.  Multigenerational households are families with 3 or more parent-
child relationships. Unmarried partner households are usually classified as nonfamily households unless there is another member of the household related to the 
householder. Multigenerational and unmarried partner households are reported only to the tract level. Esri estimated block group data, which is used to estimate 
polygons or non-standard geography.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2019 and 2024 Esri converted Census 2000 data into 2010 geography.
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Market Profile
5325 Aldine Mail Route Rd, Houston, Texas, 77039 Prepared by Esri
Rings: 1, 3, 5 mile radii Latitude: 29.90321

Longitude: -95.31040

1 mile 3 miles 5 miles
Top 3 Tapestry Segments
1. Barrios Urbanos (7D) Barrios Urbanos (7D) Barrios Urbanos (7D)
2. NeWest Residents (13C) Family Foundations (12A) Family Foundations (12A)
3. Family Foundations (12A) City Commons (11E) American Dreamers (7C)

2019 Consumer Spending 
Apparel & Services:  Total $ $3,596,872 $32,623,198 $81,168,506

Average Spent $1,325.30 $1,450.18 $1,464.32
Spending Potential Index 62 68 68

Education:  Total $ $2,223,187 $20,618,481 $51,563,253
Average Spent $819.16 $916.54 $930.22
Spending Potential Index 51 58 58

Entertainment/Recreation:  Total $ $4,880,630 $45,460,566 $113,794,797
Average Spent $1,798.32 $2,020.83 $2,052.91
Spending Potential Index 55 62 63

Food at Home:  Total $ $8,403,034 $77,075,746 $191,983,105
Average Spent $3,096.18 $3,426.20 $3,463.46
Spending Potential Index 60 66 67

Food Away from Home:  Total $ $6,147,992 $55,659,641 $138,702,427
Average Spent $2,265.29 $2,474.20 $2,502.25
Spending Potential Index 62 67 68

Health Care:  Total $ $8,857,791 $83,155,213 $208,523,872
Average Spent $3,263.74 $3,696.44 $3,761.86
Spending Potential Index 55 62 63

HH Furnishings & Equipment:  Total $ $3,500,397 $31,726,028 $79,404,777
Average Spent $1,289.76 $1,410.30 $1,432.50
Spending Potential Index 60 66 67

Personal Care Products & Services: Total $ $1,416,001 $13,010,636 $32,600,704
Average Spent $521.74 $578.35 $588.13
Spending Potential Index 59 65 66

Shelter:  Total $ $28,679,508 $261,862,753 $657,888,034
Average Spent $10,567.25 $11,640.41 $11,868.59
Spending Potential Index 57 63 64

Support Payments/Cash Contributions/Gifts in Kind: Total $ $3,544,962 $33,286,162 $83,650,853
Average Spent $1,306.18 $1,479.65 $1,509.10
Spending Potential Index 53 60 61

Travel:  Total $ $3,176,463 $29,401,728 $74,407,007
Average Spent $1,170.40 $1,306.98 $1,342.34
Spending Potential Index 52 58 60

Vehicle Maintenance & Repairs: Total $ $1,807,043 $16,537,171 $41,262,646
Average Spent $665.82 $735.12 $744.40
Spending Potential Index 58 64 65

Data Note: Consumer spending shows the amount spent on a variety of goods and services by households that reside in the area.  Expenditures are shown by broad 
budget categories that are not mutually exclusive.  Consumer spending does not equal business revenue. Total and Average Amount Spent Per Household represent annual 
figures. The Spending Potential Index represents the amount spent in the area relative to a national average of 100.
Source: Consumer Spending data are derived from the 2016 and 2017 Consumer Expenditure Surveys, Bureau of Labor Statistics. Esri.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2019 and 2024 Esri converted Census 2000 data into 2010 geography.
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